












Today's shoppers are always on, shopping across platforms and 
devices, online and offline, seamlessly. The pandemic has 
accelerated retail trends that were already in place, including the 
rise of digital, ascent of specialty retail and decline in department 
stores along with a customer journey that is no longer 
restricted to visiting a store or using online but is merging both in 
an integrated experience. 

In Australia, despite the changes, however, 77% of Australians still 
think of the act of shopping as going into a physical store:. Older 
Aussies are three times as likely to have this view when compared 
to younger generations (Inside Retail). 

The shopping experience now involves an overall brand experience 
through the omnichannel platform. After having done their 
research online, customers arrive at the store already knowing 
exactly what they want and how much it costs. 

In this realm, retailers must dedicate special attention to GENZ. 
Gen Z is a truly omnichannel generation, shopping wherever best 
suits them in the moment and without preference as to the vehicle 
they use to find what they want. Online communities can convert 
purchases. #TikTokFashionMonth challenge helped inspire Gen Z 
to shop. The hashtag garnered 5.5 billion views (Vogue Business). 
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79% 
All.S.f.Q.ST REPORT 

of Australian online shoppers who do Christmas 
gift shopping expect to be buying online this 
year. 

54% 
AFTERPAY REPORT 

of young Australians took up online shopping 
as a new activity. 

80% SIGNIEYED 

of consumers in UK said they would either avoid stores 
as much as possible or not shop in stores at all. 

83% INSIDE RETAIL 

of shoppers in Australia are looking forward to 
the physical experience of shopping in person. 







GO 
LIVESTREAM

For a medium and long-term future, retailers in Australia need to
embrace online livestream broadcast with an e-commerce store that
allows viewers to watch and shop at the same time is becoming
increasingly relevant. The arrival of Alibaba’s Taobao Live in May
2016 marked the opening of this new chapter in sales and is being
called as the next wave of the e-commerce revolution.

According to McKinsey, live-commerce-initiated sales could account
for as much as 10% to 20% of all e-commerce by 2026. Live
commerce is entertaining and immersive helping brands to convert
more sales and engage on an emotional level with online shoppers.
Still according to McKinsey, companies report conversion rates
approaching 30 % up to 10 times higher than in conventional e-
commerce.

Live streaming needs to express brand DNA in memorable ways.
Having more sensory-stimulating platforms and appropriate
influencers and creators involved in live streaming events can make a
huge difference.

SIGNALS OF CHANGE

https://world.taobao.com/
https://www.mckinsey.com/business-functions/mckinsey-digital/our-insights/its-showtime-how-live-commerce-is-transforming-the-shopping-experience
https://www.mckinsey.com/business-functions/mckinsey-digital/our-insights/its-showtime-how-live-commerce-is-transforming-the-shopping-experience
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https://7news.com.au/politics/most-australians-want-to-buy-local-goods-c-2917672

https://www.nra.net.au/aussies-prefer-shopping-locally/

https://auspost.com.au/business/business-ideas/selling-online/why-more-australians-are-choosing-to-buy-local

https://www2.monash.edu/impact/articles/retail/how-covid-19-changed-the-way-we-shop-again/

https://www.commbank.com.au/articles/newsroom/2021/04/Australians-shop-local.html

https://www.oracle.com/industries/retail/consumer-research/

https://insideretail.com.au/business/most-australians-still-see-shopping-as-in-store-not-online-shopify-202109

https://www.theguardian.com/business/2021/sep/05/australians-urged-to-plan-ahead-for-christmas-shopping-amid-dramatically-bad-global-supply-chain-crisis

https://www.smartcompany.com.au/industries/retail/social-media-shopping-covid-19/

https://www2.deloitte.com/content/dam/Deloitte/ca/Documents/consumer-industrial-products/ca-future-of-the-mall-en-AODA.pdf

https://go.channeladvisor.com/rs/485-FSD-368/images/au-ig-covid19-consumer-behaviour-trends.pdf

https://www.omnisend.com/resources/reports/omnichannel-marketing-automation-statistics-2019/

https://wwd.com/beauty-industry-news/beauty-features/beauty-retail-brick-mortar-covid-department-stores-1234982257/?sub_action=logged_in

https://edition.cnn.com/videos/business/2019/02/14/beauty-cosmetic-makeup-augmented-reality-app-sephora-zw-orig.cnn

https://www.marketingweek.com/how-brands-can-build-love-and-loyalty/

https://vimeo.com/?embedded=true&source=vimeo_logo&owner=18172189#at=26

https://www.mckinsey.com/business-functions/mckinsey-digital/our-insights/its-showtime-how-live-commerce-is-transforming-the-shopping-experience

https://www.bloomberg.com/news/newsletters/2021-10-12/supply-chain-latest-port-trackers-highlight-global-logjams

https://auspost.com.au/content/dam/auspost_corp/media/documents/ecommerce-industry-report-2021.pdf

https://techcrunch.com/2021/11/27/this-week-in-apps-twitter-launches-livestream-shopping-netflix-snags-new-games-tile-gets-acquired/

https://www.bbc.com/worklife/article/20210713-hybrid-work-what-the-office-could-look-like-now

https://www.abc.net.au/news/rural/2021-05-12/nursery-owners-notice-a-boom-in-indoor-plant-sales/100130200

https://www.voguebusiness.com/consumers/gen-z-shopping-trends-uncovered-pay-pal






